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Ad-Tech Solutions & Target Audience Data

® Attribution, Ad-spend, Campaign Planning Solution
e Ad-Bidding Automation Solution

e Conversion Tracking System for Ad-platform

® Target Audience Data for DMP

Ad Performance Management & Training

e Data-driven marketing with marketing agency & partner
e Training & Implementation Consulting for
Google Analytics & Other Commercial Measurement Tool

Marketing Automation Solutions

e User Behavior based Trigger Marketing & Recommendation Solution
e Customer Journey based Automated Messaging Solution

Measurement & Analytics Solutions

e Web & Mobile App Analytics Solution
o Integrated Analytics System for User Behavior Data & Custom Data
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BizSpring CONVERSION™
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BizSpring ADMONSTER™
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Target Audience Data
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BizSpring LOGGER"
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Data-driven Marketing
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